Western Slope Pickleball Club

SPONSOR SPOTLIGHT
Chris Kopanos • NEXGEN Promotional Products
970-241-2237 • sales@nexgenpromo.com • www.nexgenpromo.com

1. Please provide a description of the service
or goods you oﬀer at your business.
NEXGEN is a full-service advertising company
with over a decade of experience in providing a
full line of promotional products, apparel, screen
printing and embroidery.
2. Tell us why you support the Western Slope
Pickleball Club and how your business can
help or benefit WSPC members?
It is always important to support the clubs and
organizations in which you are involved. WSPC
is a natural fit for a promotional products
company, for any apparel and/or club incentives.
The people and the friendships that are created
make a world of diﬀerence to us all.
3. Give us a history of your business including how long have you been in business, any
credentials you may have, etc.?
Our headquarters are in Grand Junction, Colorado. We are driven by continuous improvement in
our marketing and technology and operational experience thus providing creative and
innovative solutions delivering dynamic results for each of our
clients. We take great pride in meeting or exceeding results for
our clients on every order.
4. Outside of work and pickleball, tell us about yourself family, hobbies, accomplishments, etc.?
Is there anything other than pickleball? I have been known in the
past to play other sports, but they all now take a back seat to
pickleball!

“We take great
pride in
exceeding
results for our
clients on every
order.”
-CHRIS KOPANOS
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5. Anything else you would like add?
I (Chris Kopanos) would like to thank several
members who each had a hand in my
involvement in the sport. From the start;
George, Linda and Brenda and so many others
have been very helpful in getting me not just
interested, but playing better all the time. It
doesn’t hurt any that we have a pro (Tao) here
to help all players.
It’s a great sport to play and everyone that you
meet is very welcoming.
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